interiors | design | art | antiques

RADIANT
ORCHID

Why it’s the Pantone
Colour of the Year

YEARS OF
Then and now: from minimalism to baroque,
Hollywood regency to Danish design

ART IN THE
ASIA PACIFIC

World-class exhibitions
across the region

Global review

Section title

Design watch | UK & Europe

UNLIMITED APPEAL X

For years, the London-based artist/designer Michael
Anastassiades worked in very limited quantities creating
editions of quality crafted pieces and small runs. Then,
in 2007, he set up an ‘unlimited’ company to increase
availability of his objects, working with specialist
workshops to fabricate his designs. The studio now has
a wonderful back catalogue of highly sculptural lights,
vases and vessels for sale, while Michael continues to
work on private commissions and exhibitions. His latest
release is the beautifully simple Tip of the Tongue
pedestal table light, which features a spherical
hand-blown milk glass lamp balancing on the edge
of a polished brass base. £780 ($1480) from
twentytwentyone.com, or visit michaelanastassiades.com.

Perth ex-pat Emma Phillips has worked in the creative industries for
more than 16 years and is now based in London, with an eye on design.
The UK economy is showing signs of recovery, house price increases
still dominate the headlines, and high-end retailers reported bumper
Christmas sales: is the UK out of the red? Emotionally yes, ﬁscally not
quite. But as in the post-war years, Brits just like to get on with it, and the
big trend this year is austerity fatigue. Londoners are sick to death of
the political in-ﬁghting when it comes to the economic crisis, so are putting
their heads in the sand and spending big on (full-priced) luxury fashion,
designer products, high spec renovations, art, and dining out aplenty. And,
no discounts please (it makes us feel cheap!).

Michael Anastassiades’ Mirror
glasses and Tip of the
Tongue lamp (right).
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W SOLO PROJECTS

Casa Pezo, as designed by Chilean
studio Pezo Von Ellrichshausen.

A TOUCH OF GLASS
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Solo Houses is an ambitious property
development project that will give ten architects
carte blanche to express their creativity freely,
with budget the only parameter. The brainchild
of developer Christian Bourdais, the ten holiday
homes are being built in the Matarraña region
of southern Catalonia (known as Spanish
Tuscany, two hours south of Barcelona) and
will be designed by some of the world’s most
avant-garde architects including MOS, Didier
Faustino, Sou Fujimoto and Studio Mumbai.
Casa Pezo, the ﬁrst house to be completed
(and sold) was designed by Chilean studio
Pezo Von Ellrichshausen. It’s a meticulously
symmetrical structure – part pagoda, part
observation deck – consisting of an elevated
sequence of rooms set around a rooﬂess
courtyard which houses the swimming pool.
The main living areas have uninterrupted views
of the expansive vista. solo-houses.com.

As one of Britain’s last glassblowing studios, Rothschild and Bickers creates stunning hand-designed lighting in a quest to keep the dying craft alive.
“Every piece that we create, whether it’s a commission or something from our signature collection, is an original,” explains Victoria Rothschild. “Each one
is free-blown and comes with its own tiny irregularities.” The studio uses processes and tools much the same as those used when the craft ﬁrst originated
(around 50BC in the Middle East). As well as commissions for hotels, restaurants, retail and residential interiors, Rothschild and Bickers has a range of signature
products including the Arts and Crafts-inspired Flora Pendant, the mid-century Retro Light, and the new, vintage-inspired, colourful Pick-n-Mix Collection
(as seen here). From £295 ($560) at rothschildbickers.com.

W DESIGN BIBLE

London-based celebrity designer Kelly
Hoppen has, over the past 37 years, become
not just a household name, but a very big
brand within the world of interiors. With a
host of A-list clients including the Beckhams,
Gwyneth Paltrow and Anthony Hopkins,
the ‘Kelly Hoppen look’ is widely recognised
around the world. She’s devoted to making
her design ethos accessible to the masses
and shares her knowledge via a number of
channels including a design school, television
programmes (she’s currently on Dragon’s
Den), books, an online store and product
ranges, an app, and – naturally – through her
interior design commissions, which she does
all over the world. Her latest publication, Kelly
Hoppen Design Masterclass, is her deﬁnitive
home-decorating guide. Alongside beautiful
photographs and room schemes of her recent
interior projects, Kelly offers inspiration and
guidance on all aspects of design including
scale, colour, texture, furniture, art and
lighting, as well as practical professional tips on
budgeting, brieﬁng tradespeople, and project
management. Available from kellyhoppen.
com for £25 ($47.50), the book will be out in
Australia by late 2014.
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